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Executive Summary

9/6/2016 Special Commission Meeting 
Agenda Item 6.b. 
Airport Branding Presentation -- Potential Logo Designs
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We have a new name. 
 

Now we need to establish an identity 
which visually conveys who we are 

and what we stand for.
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What is Hollywood Burbank Airport?

• Convenient  

• The gateway to Southern California 

• A central access point for popular travel destinations 

• Making transportation convenient both in the air and on the ground 

• Fueled by a rich aviation history  

• An iconic local facility that has served the community faithfully for decades 

• At the juxtaposition of the storied film histories of both Burbank and Hollywood

2016  Anyone™ Collective LLC   |   weareanyone.com   |   626.768.0803

3

3

Executive Summary

http://weareanyone.com


What is a Logo/Brand Identity?

• Synthesize defined elements related to the airport, its business and its geographic location 
• Ensure end result is aesthetically pleasing, balanced and evocative 
• Create a unique graphic 
• Ensure graphic will work across platforms 
• Ensure modularity to allow for evolving design styles 
• Ensure graphic is relevant for present and future use and is timeless in nature

BRAND IDENTITY - The outward expression of a brand, a brand identity reflects how a company wants to be perceived by consumers. Each of its 
components—name, logo, tone, tagline, typeface, etc—is essential to setting a brand apart from is competitors and defining the target image for a 
brand in the marketplace.

LOGO - noun, plural logos. 
Also called logotype. a graphic representation or symbol of a company name, trademark, abbreviation, etc., often uniquely designed for ready 
recognition. The core of a brand identity.

Basic Ground Rules in Logo/Brand Identity Creation
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History of the Airport Logos
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United Airport (1930-1934) Union Air Terminal (1934-1940) Lockheed Air Terminal (1940-1967)

Hollywood Burbank Airport (1967-1978) Burbank Glendale Pasadena Airport 
(1978-2003) Bob Hope Airport (2003 - 2016)

http://weareanyone.com


Logos of California Airports
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Logos of USA Airports
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Logos from International Airports
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Rebrands and Trends
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Before Before

After After
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Established Overall Objectives

• Represent the essential values of the Airport 

• Represent Hollywood & Burbank while avoiding cliché   
• Exhibit a modern feel to establish a future-forward 

identity 
• Capture the heart and soul of the brand. 

• Feel unique and strong 

• Be modular and scalable 

• Incorporate a color palette that is inviting and attractive 

which will be part of the creation of the style guide.
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The identity must:
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Categories

Over the past six months we have presented a wide array of logo identities to the Operations and Development 
Committee and the Airport Staff. Through this collaborative process, we have been able to narrow down the final 
options to the three versions presented here. Each of these options fits within a selected category that is defined 

by a distinct style and personality that is embodied in each logo’s style and treatment. Here are the three 
categories.
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CONTEMPORARY TRADITIONAL RETRO
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Concept 1 (CONTEMPORARY) is the most modular and scalable of the identities presented. Abstract in nature, it incorporates an array of 
elements that are endemic to the Airport including the HB monogram, the film/entertainment industry and the Airport’s aviation history. The 
subtle tribute to Burbank, Glendale, Pasadena and Hollywood places the Airport at the center and establishes this mark as a holistic 
representative of many of the things that are essential to the Airport’s identity. The streamlined look and feel lends itself to a top-line identity 
system that is future-forward but tethered to the Airport’s past and present. 
 
Identity Attributes: 

• The foundation of this identity is the Hollywood searchlights, 
• The original searchlight shape is altered to make it more aesthetically pleasing and to incorporate additional elements.  
• The shapes are balanced to incorporate the shapes of the letters H and B. 
• Within the overall H shape, two silhouetted plane shapes merge. These are abstracts of a F-117 fighter jet, the last jet developed by 

Lockheed at the Airport. 
• The balanced shape has four defined corners that resemble the tail of an aircraft.  
• Each corner represents a geographic area that is vital to the Airport: Burbank, Glendale, Pasadena and Hollywood. The Airport sits at 

the intersection of these four areas and is represented by the diamond shape at the center.

Concept 2 (TRADITIONAL) is lightweight and streamlined with an inherent symmetry that is pleasing to the eye. Of the identities presented, 
its tie to the business of the Airport is the most literal though it is rendered in an abstract way. Minimalist and flexible, this identity system will 
retain its integrity across platforms. 

Identity Attributes: 
• Negative space from the original HB monogram provided the foundation for this logo 
• The central plane shape is noticeable yet subdued, appearing as one cohesive shape with visible wings and stabilizer. 
• The mark feels balanced and is symmetrical with an overall feel that is both contemporary and classic.

The Logos/Identities Summary 12
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Concept 3 (RETRO) is a mark inspired by the innovative style and speed of various historical and industry elements. Retro yet 
streamlined, the logo evokes movement and flow with an attractive aesthetic that is not only visually pleasing, but one that also 
represents the Airport’s dynamic history. This mark is bold, inspiring and timeless—all characteristics of the Hollywood Burbank 
Airport.   

Identity Attributes: 
• The retro elements combined with the streamlined shapes give this logo a sleek, architectural feel while communicating a 

cohesive graphic style that can be used across platforms.   
• Iconic elements like the original United Airport eagle wing and the Boeing 727 Aircraft have been incorporated through the 

mark’s central axis, creating an aesthetically pleasing graphic. 
• The H & B letters were then combined to form a cohesive partnership that evokes movement and flow. 
• The overall design is bold and balanced, fusing cutting-edge typography and the noble components of the Airport’s illustrious 

history to create a meaningful logo that is evocative of its rich past and soaring present.  
• The system is unique and scalable, boasting a future-forward design that creatively represents the cities of Hollywood and 

Burbank.
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“ALL” - LOGOS MARKS ALONE“ALL” - LOGOS MARKS ALONE

CONTEMPORARY TRADITIONAL RETRO
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CONTEMPORARY TRADITIONAL RETRO

“ALL” - LOGOS/IDENTITIES
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THANK YOU

16

http://weareanyone.com



